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Students will view online newspapers to learn about the Media:
Past & Present and to learn about persuasive writing. They will
follow the permalinks embedded in the pictures on each slide, as
well as use the "Media Analysis” worksheet, among others.

Discover the numerous links embedded within this PowerPoint, you
may select a few slides to use or have students view just the slide
show.

How to view the articles:

1. Students use the slides with_notes PowerPoint.

2. From the slide, click on each picture.

3. Then click on the zoom link, located on the right side
of the page.

4. Locate and read the article. (download to read)
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Pears’ Soap is good for boys and everyone—It
removes the dirt, but not the cuticle—Pears
keeps the skin soft and prevents the roughness
often caused by wind and weather—constant
use proves it ‘ Matchless for the complexion

Class activity: Students look at each ad, read the

descriptions, and
buy, then explain

discuss which one they would
why.
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Language has a powerful influence over Adjectives Verbs
people and their behavior. It helps us to /W * make
identify and remember things. L ayalien Vg

* free > give
When reporting news items, the media ;r:ISi?ious :)a(;’ke
uses language that is positive and Sk A
emphasizes why the product stands out. < ErEby | WY

* extra * choose
Listed are commonly used adjectives & * special * know
verbs used in hewspaper ads. Click on the « wonderful * like
pictures on slide #5 & #6 to locate them » safe * feel
In the newspaper ads. * fresh * use

* clean * need

* real * keep

Most used: good, better, best save now, full

https://education.texashistory.unt.edu
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Use the t-chart to
record adjectives
and verbs in each
ad, list any others
that you find.
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http://chroniclingamerica.loc.gov/lccn/sn83030214/1915-03-14/ed-1/seq-66/
http://chroniclingamerica.loc.gov/lccn/sn83030214/1907-02-03/ed-1/seq-42/
http://chroniclingamerica.loc.gov/lccn/sn83030214/1909-11-07/ed-1/seq-44/
http://chroniclingamerica.loc.gov/lccn/sn83030214/1919-10-19/ed-1/seq-48/
http://chroniclingamerica.loc.gov/lccn/sn83030214/1918-01-06/ed-1/seq-6/
http://chroniclingamerica.loc.gov/lccn/sn83030214/1921-01-23/ed-1/seq-62/
http://chroniclingamerica.loc.gov/lccn/sn83030214/1914-07-26/ed-1/seq-68/
http://chroniclingamerica.loc.gov/lccn/sn83030214/1919-11-23/ed-1/seq-66/
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Use the “Media
Analysis”
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N2 =~/ analyze one ad
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http://chroniclingamerica.loc.gov/lccn/sn83030214/1906-03-18/ed-1/seq-52/
http://chroniclingamerica.loc.gov/lccn/sn83030214/1912-03-17/ed-1/seq-42/
http://chroniclingamerica.loc.gov/lccn/sn83030214/1922-12-17/ed-1/seq-94/
http://chroniclingamerica.loc.gov/lccn/sn83030214/1910-06-12/ed-1/seq-44/
http://chroniclingamerica.loc.gov/lccn/sn83030214/1921-12-18/ed-1/seq-78/
http://chroniclingamerica.loc.gov/lccn/sn88085488/1920-02-06/ed-1/seq-8/
http://chroniclingamerica.loc.gov/lccn/sn83045211/1917-09-25/ed-1/seq-2/
http://chroniclingamerica.loc.gov/lccn/sn83030214/1911-05-28/ed-1/seq-44/
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Think about all the places you see advertising these days. How is it different from how
advertisers used newspaper advertisements in the past? Note the similarities and differences
between your choice (past news ad), use the “Compare & Contrast” worksheet to record
your responses about an advertisement you've recently seen.
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Create your own Ad

 Create your own ad for a fictional product
« Use a poster board to present your idea
» Use persuasive words
 Include the four qualities of a successful ad:
e attracts attention
* arouses interest
* cCreates desire
* causes action
» Be prepared to share your creation with the class

https://education.texashistory.unt.edu



